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Media for All : Quality Made to Measure (Antwerp, 22-24 October 2009), aimed to map the current
status of audiovisual translation and media accessibility research from the point of view of
translation, audiovisual production more generally, distribution and consumer needs.
For the publication of a book dealing with the issues raised and discussed at the Media for All:
Quality Made to Measure conference, but not limited to papers presented at the conference, we are
welcoming contributions dealing with the following conference themes:
•
•
•
•
•
•
•
•

Innovation, Technology and Quality
Literacy and language learning/acquisition
Media Access/Cultural Access (SDH, live subtitling, audio description, audio subtitling, sign
language interpretation)
AVT and AVT research, old and new (dubbing, subtitling, voice-over, localisation,
fandubbing, fansubbing, surtitling, video games localisation)
Different interdisciplinary approaches (cognitive psychology, linguistics, discourse analysis,
cultural studies, film studies)
Reception research and audience needs
Censorship and manipulation
AVT and training: didactics and skills

Manuscripts must not exceed 6000 words, bibliography and end notes included. Please make sure
that the end notes precede the references and that the reference section only includes works cited in
the body of the text. All the papers we receive will be peer reviewed. Upon acceptance the authors
may be asked to adapt their text to a specific style sheet, to be communicated later. The text
submitted for peer reviewing should be submitted as plain text.
The language of the publication will be English. Please have your text read and corrected by a native
speaker of English if English is not your mother tongue. We will not accept articles that do not meet
academic writing standards and require extensive rewriting.
Deadline for submissions: Monday, 19 April 2010
Expected publication date: February-March 2011
All articles must be sent to: mediaxall@gmail.com

